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Atlas Copco AB.

Atlas Copco isaworld leading provider of industrial productivity
solutions. The products and services range from compressed air
and gas equipment, generators, construction and mining
equipment, industrial tools and assembly systems, to related
aftermarket and rental. In close cooperation with customers and
business partners, and with more than 130 years of experience,
Atlas Copco innovates for superior productivity.

Headquartered in Stockholm, Sweden, the Group’ s global reach
spans more than 150 markets. In 2005, Atlas Copco had 27 000
employees and revenues of BSEK 53 (MEUR 5 600).

Sickla Industrivdg 3, Nacka, SE-10523 Stockholm, Sweden
phone: +46-8-743 8000, fax: +46-8-644 9045

http://www.atl ascopco.com
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Gunnar Brock, President and CEO
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Sune Carlsson, Chairman
for other functions, please visit the web site

Listed in Stockholm, Sweden. The shares are also available as
ADRSsin the United States.

The largest owner isinvestment company Investor AB, Sweden,
holding 15 % of capital, corresponding to 21.1% of the votes. A
number of Swedish institutional investors are large shareholders.
Approximately 51% of the shares are held by non-Swedish
investors, representing 57% of the voting rights.

Atlas Copco’svision isto be First in Mind—First in Choice™
with its customers and other stakeholders. The Group strives for
profitable growth through a combination of organic growth and
acquisitions, coupled with a strong focus on its aftermarket
business.

The Group operates in four business areas. Compressor
Technique, Construction and Mining Technique, Industrial
Technique, and Rental Service.

Compressed air equipment and generators, construction and
mining equipment, industrial tools and assembly systems. Related
service and equipment rental.


http://www.atlascopco.com/
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Innovative, quality products and solutions which increase
customers’ productivity. At the same time, the products are
renowned for their ergonomic design and for features reducing
their impact on the environment.

The construction market is the main customer segment. Other
major segments are the manufacturing and process industries, the
mining industry and the automotive industry.

Owner of famous brands such as Atlas Copco, RSC Equipment
Rental, and CP. The Group also owns a portfolio of smaller
brands which focus on niche markets.
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